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Tanger
Outts DISCLAIMER

This presentation includestime-s ensi t i ve i nformation that may be accurate only as of

Estimates of future net income per share, funds from operations per share, adjusted funds from operations per share and certain other
matters discussed in this presentation regarding the state of the industry; our growth expectations and prospects; our development,
acquisition and financial strategies; the renewal and re-tenanting of space; tenant demand for outlet space in the US and Canada; our
reputation; the credit quality of our tenants; our plans for new developments, and expansions; access to capital; our ability to generate
cash flow in excess of dividends; and our ability to acquire assets or joint venture interests opportunistically may be forward-looking
statements within the meaning of the federal securities laws.

These forward-looking statements are subject to risks and uncertainties. Actual results could differ materially from those projected due to
various factors including, but not limited to, the risks associated with general economic and local real estate conditions in the US and

Canada, the Companyds ability to meet its obligations onetemsiteti ng i
availability and cost of capital, the Companyds abil i &ndstiategiesferas e i t
joint venture properties that it does not fully cont ohehcyoftertargsoCo mp ar

otherwise, and competition.

For a more detailed discussion of the factors that may affect our operating results, interested parties should review the Tanger Factory
Outlet Centers, Inc. Annual Report on Form 10-K for the fiscal years ended December 31, 2016, and December 31, 2017, when available.

Weuse certainnon-GAAP suppl emental measures in this presentation, includinc
operations (AAFFOO0O), same center net operating income (ASkadee Cent er
definitions beginning on page 35.



Tanger o
Outiats Why TANGER®

Well-Positioned for Growth

Proven Record of Value Creation
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Outiets Geographic DIVERSIFICATION

Well-positioned
portfolio of 44 outlet centers

: : 0.
In 22 states and in Canada ®
o A
© 0 %o

o %o

9 )

L L4 ¢

° L * %0 @

s * &
(TS P 0 Approximately

~J -
¢ 15.3 Million
® o9 o 9 o total square feet



Tanger :
Outlets Organic GROWTH

Same Cente(l) Straight -line Blend X
NOI Growth Rental Increases
(3) @)

2017? 2017
2016 2016 ? 21.9%
2015 2015 22.4%
2014 2014 23.0%
2013 2013 24.6%
2012 6.0% 2012 25.5%
2011 5.3% 2011 23.4%
2010 2010
2009 2009
2008 2008 25.9%

(M Consolidated outlet centers

(@) Excludes 5 centers with major re-merchandising projects during 2017. Including these centers, Same Center NOI for the consolidated portfolio increased 0.5%.

(@) Excludes 9 leases which total 165,000 square feet related to re-merchandising projects. Including these leases, blended average base rental rates increased 8.8%.
(@ Rent includes base rents and common area maintenance. For prior periods, rent includes base rent only.
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The Outlet Industry is Small  +we estimate less than 70 million
square feet of quality outlet space, which is smaller than the

retail space in the city of Chicago

RECENTLY COMPLETED
tDaytona, FL opened November 18, 2016
tFort Worth, TX opened October 27, 2017

tMajor expansion in Lancaster, PA opened September 1, 2017

SHADOW PIPELINE

}Site selection and pre-development activities continue in other identified
markets that are not served or underserved by the outlet industry



